
Ad Contract Update

1.  Public Relations

The agency is lining up spokespersons from major trade associations.  Today we met with 3
execs from National Restaurant Assn; Lisboa set up the meeting.  The are very interested in
working with us.  Note, they bay be a resource to us for budget related communications also.

2.  Focus groups.

Steve Bradbard gave me a complete moderators guide.  We did some fine-tuning, including
adding a couple of questions about NAICS.

Alex gave me a set of ads with artwork, headlines, and tag lines that will be separately
analyzed in the focus groups.  I suggested a couple of changes --

replacing the steam shovel wih something more up-to-date.

Using a different ‘time’ image insetad of the wristwatch for ‘america’s future is worth your
time’, and making it not ‘nationalistic’ since the flag image didn’t test well.  (Meaning we
moght not know id they recejetd the wristwatch because they hated the watch or because they
think the flag is hokey).

Dropping the ‘past due’ reference in the calendar ads.  (We eventually will develop past-due
ads, but the groups will test just wave one material).

Lisboa will be here on Tuesday at 9 am (1109-4).  We’ll will try to pare the ads down a little
and make additional changes; my comments today will have been incorporated by then.  We
will get together again on Friday to do final selections and approval for assembly of kit
materials.






























